
GEOGRAPHICAL INDICATIONS AND THE TEXTILES 
INDUSTRY IN DEVELOPING COUNTRIES: 

The case for multilateral protection 

Chomwan Weeraworawit, PhD

27th Annual Intellectual Property Law and Policy Conference
Fordham Law School, New York, NY
Friday 26th April, 2019
Session 7B, Multilateral Developments



 
Intellectual Property and the Textiles Industry  

in Developing Countries 

COMPARATIVE MODEL 

 
 
 
 

Can IPR’s be used as a tool for development 
in the textiles industry? 

 
Specifically GI’s be used as a tool? 

 
And if yes, how? 

 
CONTEXT: International Trade and the end of 

the Multi-Fiber Agreement (MFA) in 2005 
 

If Thailand (and other development 
countries)will no longer be able to compete on 
PRICE vis-a-vis China, what other alternatives 

does it have?  
 

CAN IPR’S BE THE SOLUTION? 
 

How do IPR’s have an impact on international 
trade in this industry? 

 
 
 
 

DEVELOPING  
COUNTRY:  

CHINA 

DEVELOPED  
COUNTRY:  

UK 

CASE STUDY:  
THAILAND 



“Market power may grow out of branding” 
-WR Cornish 



HOW DO YOU BUILD BRAND EQUITY/brand value? 





STORY-TELLING = BRANDING 



STORY-TELLING IN THE FORM OF  
LITERARY WORKS, ARTISTIC WORKS, PHOTOGRAPHIC WORKS, 

CINEMATIC WORKS ETC. 
 

THEREFORE, 
 

COPYRIGHT A PREREQUISITE TO BUILDING A BRAND 
 





 



TRADE MARK = THE BRAND 

COPYRIGHT  = BRANDING 



COPYRIGHT WOKS FOR THIS “LOOK”: Fashion show (live “performance” and broadcast); 
Print ad campaign; Digital ad campaign; Shop window display: Videos on website, social media and 
other platforms; newsletter blasts. For the “graffitti” the Graffitti artworks around the cities 
(function as ads).  The TRADE MARK also present.  



STORIES 

COMMUNICATED 
TO THE MARKET 

(MARKETING AND COMMUNICATIONS) 

INCREASED BRAND EQUITY 



COPYRIGHT + TRADE MARKS + 
MARKETING AND COMMUNICATIONS   

= BRAND EQUITY 



Article 22.1 of TRIPS provides protection for Geographical 
Indications (GI).   A GI is a sign used on products that have a 

specific geographical origin and possess qualities or a reputation that are 
due to that origin. In order to function as a GI, a sign must identify a product 

as originating in a given place.

Once granted the GI right holder can prevent 3rd parties from using the name 
to describe his/her product that does not meet the applicable standards 

thereby protecting him/her and their his/her product.  

It was not until the Geneva Act 2015 of the Lisbon Treaty came into effect that 
multilateral protection was offered for all GI’s and not just those in the 
protected category of wine and spirits specified by Article 23 of TRIPs. 

Multilateral protection would be afforded to member countries that ascends 
to the Act, the EU ascended in 2018. 







GEOGRAPHICAL INDICATIONS 



The first textile to be registered as a GI was the 
Ponchampally Ikat, from Ponchampally near Hyderabad in 
Andra Pradesh in 2005. Many other textiles have since 
followed and other countries following suit.

India’s success attributable to a few factors:

•  Ministry of Textiles offers support and designated to the 
textiles industry

•  Indian Ministry of Textiles offers information to all, 
matches designers with sources so as to encourage 
collaboration between designers and GI sources.

•  Ministry of Textiles promotes traditional and Indian-
made textiles

•  Men and women still wear traditional clothing

•  Designers use traditional textiles in their designs as a 
norm recognising a market.

REGIONAL EXAMPLES OF GI Protection 

INDIA 
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A successful GI story is a meaningful story -  
requires good story-telling coupled with great 

products.

If no one knows it exists, and why the GI is special, 
why should they care? 

Furthermore, if the goods are not marketed and 
traded locally and internationally, what is the point? 



CASE STUDY: SAKON NAKHON INDIGO 
The DIP has granted 9 different GI s to different textiles in Thailand. 

One is to Sakon Nakhon Indigo. 
The GI was granted to hand-spun, handwoven Indigo-dyed cotton from 

Sakon Nakhon Province. 

To date, there are 7 villages in Sakon Nakhon that can use the GI certification, out of 
over 60 villages that produce indigo in Sakon Nakhon.

The GI was granted on 11 March 2015, the application was submitted 
on 26 July 2006. 
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Marketing  and branding 



It is about telling the STORY of the indigo and of Sakon 
Nakhon. To create a brand from this GI is more than just 

selling a product - it is about communicating the culture and 
know-how of Sakon Nakhon and the Indigo Grandmas. 

And through communication and use also preserving the 
know-how. 

It is also about the exchange and collaboration with the 
Grandmas to create a more sustainable production cycle. 

Collaboration should enhance livelihood.  

Trade + GI protection should be international. 



PUBLIC SECTOR: 
 
•  To provide more  information to potential holders of GI’s (already exists but can do more). 

•  To educate potential holders of GI’s what to do with the GI’s once they have them - offer 
information and courses on marketing, branding and communications.  

•  To offer more information nationally and regionally of existing GI’s and their virtues.  

•  To introduce designers in Bangkok to villages that have GI’s for their textiles, to offer grants for 
collaborations and support on distribution. 

•  To provide multilateral protection for GI rights by accession to the Geneva Act of the Lisbon Treaty 
 
PRIVATE SECTOR: 

•  Traditional textiles should not just be an exception but become textiles that are fully integrated into 
their collections. 

•  A change of perception - to appreciate that hand-made artisanal goods are more expensive, using 
GI-protected artisanal textiles is not a race to the bottom, it directly affects the community and can 
help to sustain livelihood. Possible through dissemination of this information and raising 
awareness.  

•  To collaborate with villages to use their GI’s and work together with them to tell their stories.  
 
 

GI’s RECOMMENDATIONS FOR THAILAND: 



The Geneva Act and the Lisbon Agreement (WIPO)

The Geneva Act updates and enhances the existing international registration system protecting 
names that identify the geographic origin of products: the Lisbon Agreement for the Protection of 
Appellations of Origin and their International Registration of 1958.  The Lisbon Agreement applies 
only to appellations of origin – a special kind of geographical indication for products that have a 
particularly strong link with their place of origin.

The Geneva Act extends that protection to geographical indications alongside 
appellations of origin, to better take into account existing national or regional 
systems for the protection of distinctive designations in respect of origin-based 
quality products. It also allows certain intergovernmental organizations to join, 
making the international system of protection more inclusive.

Together, the Lisbon Agreement and the Geneva Act of the Lisbon Agreement form the Lisbon 
System, offering more comprehensive and effective international protection for the names of origin-
based quality products.

This is not only advantageous for producers who want stronger legal protection 
for their brands in global markets; it also benefits consumers seeking assurance 
about the quality, authenticity and traceability of products

THE CASE FOR MULTILATERAL PROTECTION OF GI’S 





CONCLUSION 

•  The lack of long-term strategy by the public sector to use IPR’s in a holistic way vis-a-vis the 
textiles industry due to various factors but mainly political instability and constant change in 
policy means that there is generally no long-term plan and to build a textiles industry that is 
creation and value-based requires this. This lack of strategy a main reason as to why 
information is not disseminated and there is a limit to who can use the protection available.

•  GI’s used together with copyright and trade marks can thrive and really be integrated into the 
Creative Economy and thus be invaluable for rural communities. 

•  To kickstart this effective public sector support require the coming together of various 
ministries - commerce, agriculture, culture and industry.  

•  Absent of this, the private sector should find ways to collaborate and act independently.  

•  The strategy = independent groups collaborating, sharing information and creating together. 

+ INTERNATIONAL RECOGNITION FOR GIs SO AS TO REFLECT NATURE OF 
INTERNATONAL TRADE FOR PRODUCTS WITH CLEAR ORIGIN, STORY AND VALUE.



Thank you very much 
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